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some people decide to live a

life dedicated to doing exactly
what they want, when they want.
Others, like Hennepen’s founder
and CEQ Bradford Beckerman,
realize they’ve heen given a second
chance to make a difference.

ennepen’s is dedicated

not only to producing

hemp products to help

people achieve well-
ness, but also to employing people
with intellectual and developmen-
tal disabilities. Before COVID-19,
60% of its employees were people
with disabilities.

Beckerman was 22 when the
world as he knew it changed for-
ever. A self-described “wild guy,” he
was living in Delray Beach, Florida,
and working in a nightclub. The
club had run out of limes, so he ran
to the corner store to get a case. He
was next to the valet stand outside
the club when a 92-year-old woman
hit him with her car. “I cracked her
windshield, flew about 30 feet in the
air, and landed on the sidewalk,” he
recalls. “Blood was coming out of
both ears. I had a seizure and was
[initially] pronounced dead.”

Beckerman was resuscitated
on the street and taken to a medical
center, where a neurosurgeon
cut open his head to relieve the
building pressure. “He basically
vacuum-cleaned out my cranium,”
he says. “Iwas told it was like a
gravel driveway.”

The long hospital stay was just
the beginning of Beckerman’s
extensive journey back to a func-
tioning life. After a few months, he
was transferred to another med-
ical center where, eventually, he
began recovery work. “I stuttered.

I couldn’t read. I needed vision
therapy,” he says. “It was hell on
Earth.” Still months later, he was
released for outpatient therapy and,
over the next three and a half years,
had brain, lung, hip, foot, and knee
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surgeries to repair damage from
the accident.

“From 22 to 25, that’s all 1 did,”
says Beckerman, who had 22
doctors in total and took 17
medications. “All the therapies
were beneficial,” he says. “But [
felt terrible. The drugs were bad.
Obviously I was not having fun.

I went from being a 22-year-old
nightclub guy to living in a hospi-
tal and having seizures. It was
not a fun time in my life.”

He decided to wean himself
off the medications and go to
SOUKYA, a holistic center in
India. Founded by Dr. Issac
Mathai, the center follows the
basic tenets of Ayurvedic med-
icine, which is based on finding
balance in the body.

The visit changed Beckerman’s
life. In addition to gaining a better
understanding of how to balance
his body, he learned how to trans-
late those beliefs into potentially
life-changing products for others.

Beckerman first got interested
in cannabis through personal
experience. Indica, he says, has
more CBD than sativa. “The Indian
doctor knew where to point me.
Ibecame an indica pothead,” he
says, noting that he was a medical
marijuana patient upon his return
to the United States. “I haven’t had
a seizure since 2005.”

Beckerman has always been an
entrepreneur. Influenced by his
stint in India, he started Bradford
Tonic, an organic functional
juice company, which heran in
Florida from 2006 to 2012. When
he realized he couldn’t grow the

www.differentleaf.com

company without significant
investment, he turned to pursuits
in real estate and other ventures.
In 2014, he began his journey
toward a cannabinoid-based
business after moving to
Colorado. After a business
venture didn’t pan out, he lived
on a cannabis farm and learned

all he could about the burgeoning
industry. He also began to treat
his epilepsy with hemp rather
than THC-infused products. “My
THC use has lessened as I've used
more CBD a day,” he says. “T'm

Beckerman with
his working
sidekick, Roxy
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switching which cannabinoid I'm
using most.”

It was this personal experience
that got Beckerman thinking
about next steps. “It’s been about
me and my healing,” he says.

“I created beverages to help me
after the accident but they didn’t
help my epilepsy. When I learned
about CBD and hemp and how

it worked for me, I realized it

was a national business. This is
the underdog—the underrated,
undervalued cannabinoid that no
one knows about.”

Hennepen’s launched in 2014 in
Kingston, New York, as part of a
real estate venture Beckerman got
involved in to transform the city’s
old Woolworth'’s building into a
shared commercial kitchen space
for various vendors. The compa-
ny’s single-cultivar hemp is grown
and processed on the Colorado
farm where Beckerman and Eric
Gang, Hennepen'’s co-founder and
CTO, once lived. After processing,
the hemp is shipped to Kingston,



where it’s labeled and packaged for
consumers. The company’s name
comes from the Dutch roots of

the area where it's headquartered.
Hennepen’s literally means “made
from hemp” in old Dutch, according
to Beckerman.

The single cultivar, called
Hennepen’s Heirloom, is critical to
the quality of Hennepen’s products
and its business plan, Gang says.
Unlike what some larger wholesale
companies may get that rely on mul-
tiple sources for their plants, “a sin-
gle strain is a consistent product that
you can stand behind and make the
same statements [about its effective-
ness| every time,” Gang says. “You're
not guessing if this month’s distillate
is the same as last month’s.”

The proof, say he and Beckerman,
isin the subscriber base for
Hennepen'’s products. “We're at
an 82% subscription keeping rate,”
Beckerman says. “Once they get on
our products, they typically don’t

leave us.” Hennepen'’s offers soft
gels, tinctures, a sports balm, and a
moisturizing balm.

Like his decision to open a hemp
company, Beckerman'’s decision to
hire mostly people with disabilities
and work with The Arc Mid-Hudson
was also driven by his personal
experience. “I could be an Arc
member in certain terms,” he says,
stating that at one point he was con-
sidered 84% permanently disabled.
“I'miraculously had a recovery and
could go off and employ humans.”

Partnering with the local chap-
ter of The Arc—a nonprofit agency
supporting people with intellectual
and developmental disabilities with
chapters across the United States—
seemed like a wonderful way to give
back while creating the kind of work
environment Beckerman wanted.
People in entry-level jobs are often

Hennepen's
hemp harvest
in Colorado
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frustrated with the low wage
and skill level of these jobs, he
says, referencing employees from
previous ventures. “Adults with
disabilities are so overjoyed that
someone gave them a job. They
have a great attitude. The envi-
ronment is much healthier and
happier for me as well.”

Shawn Folwell, a mem-
ber of The Arc, has worked at
Hennepen'’s since 2018. He helps
out at farmers markets and
prepares orders for shipping. “I
like the work. It’s family-friendly
and caring,” the 24-year-old says.

ABOVE: Hennepen's
Full Spectrum Hemp
Extract Softgels

OPPOSITE: Shawn
“Colorado Cannabis
Cowboy” Folwell in his
signature cowboy hat

“No one yells at you when you do
something wrong. We are serious,
but we have fun, too.”

Folwell has been to the
Colorado farm twice to help
with harvesting and learn more
about how hemp is made. These
trips yielded more than knowl-
edge about hemp, though—
during one of them, Folwell
earned his nickname as the
Colorado Cannabis Cowboy.

“On my first trip there, I went
to a store in Colorado and saw
this cowboy hat I wanted,” he
says. “I got it and someone at
the farm called me the Colorado
Cannabis Cowboy, and [the name]
stuck. [ usually wear it at trade
shows or demonstrations.”

Folwell’s story is precisely why
The Arc Mid-Hudson established
the Cornell Creative Business and
Arts Center where Hennepen’s is
located, says Gary Bellows, The
Arc Mid-Hudson'’s business devel-
opment officer. “It gives [people
with disabilities] a real-life expe-
rience working while at the same
time offering the supports they
need to succeed.” The Arc pro-
vides a job coach to help ensure
success for the business and the
Arc member.

and [the name] stuck.”®

“[People with disabilities| want
to work. They want to have a
paycheck. They don’t want to sit
in dayhab and color,” adds Lori
McCabe, senior director of com-
munications and development
at The Arc Mid-Hudson. “Gary
hand-selects the businesses. We
don’t take just anyone. They have
to have the same mission we do.
They have to know how to work
with people with disabilities
and have the same compassion.
Bradford gets it.”

The business partnership
with The Arc is one that
Beckerman and Gang hope to
expand with Hennepen’s. They
can potentially duplicate their
business plan with The Arc Mid-
Hudson in some of the 30 Arc pro-
grams across the country. “As we
grow, I hope we have 100 people
with disabilities in our company
and 25 without,” says Beckerman.
“We’re a mission-based business.
Our mission is employing people
with disabilities and spreading
news about hemp. I want to be a
national brand. We should be a
household name.”®

different leaf / Spring 2022






